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An Energy Rating Icon can improve the energy

efficiency of consumer choices online ENERGY
RATING

A summary of the research findings

The legislation which compels retailers to display the energy rating label on
appliances in-store applies only to physical products and not to ‘products’
displayed for sale online. Consequently, consumers are less likely to see energy
rating information when purchasing or researching a potential purchase online.

Research was undertaken to understand if people exposed to energy rating
information in an online environment choose more energy efficient products than
those who are not; if having the information as an icon is more effective than text;
at what point in the online purchase journey does it have the biggest effect on the
energy efficiency of the product ultimately chosen; and whether the simplified
version of the Energy Rating Label (the Energy Rating Icon) is understood.

An online survey was conducted within Australia in February 2018 with a sample
size of 4,818 participants involving both a virtual online shopping experiment that
mimicked the normal shortlisting and final choice purchasing stages and a
guestionnaire. Participants were randomly allocated equally to one of six groups.

Sample groups Consideration stage Choice stage
1 (control group) No energy rating information No energy rating information
2 L . Energy rating in text

No energy rating information ,

e.g. Energy rating: 3.5 stars out of 6, 246

3 No energy rating information Energy Rating Icon &
4 Energy rating in text Energy rating in text

e.g. Energy rating: 3.5 stars out of 6, 246 e.g. Energy rating: 3.5 stars out of 6, 246
5 Energy rating in text

Energy Rating Icon

e.g. Energy rating: 3.5 stars out of 6, 246 ag

6
Energy Rating Icon & Energy Rating Icon
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The research found that:

1. People who are exposed to energy rating information choose more energy
efficient products

2. The Energy Rating Icon is more effective than text only AND especially when
shown at both the shortlisting and choice stages

3. The simplified version of the Energy Rating Label (the Energy Rating Icon) is
generally understood.
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The first figure below summarises the key findings that people who are exposed
to energy rating information choose more energy efficient products and the
Energy Rating Icon is more effective than text.

Statistically significant differences
T—20% —1
. ) . Lower energy rating than all except
No information + No Information 15 5 37 25 3.37 . .
when only in text at the choice stage
1— 24% —
No information + Text 18 6 37 75 - 3.44 Essentially the same as providing no
information at either stage
T 27% — ) L
Higher than only providing text at the
Text + Text 20 7 35 24 - 3.48 choice stage but lower than an Icon at
the choice stage or at both stages
T 31% —
No information + lcon 23 8 38 21 . 3.57 Higher than providing no Icon at the
choice stage. An Icon at the choice stage
1— 32% — has the same impact whether no energy
Fmmmmmmm————m T Textel rating information provided or it is in
i Moxotr‘a‘gcia?ébfuthe | ext +Icon 24 8 38 19 3.57 text at the consideration stage
1 fridges comparedto 1 4
: no energy rating : [ 42% *‘ h h " h
information bei Higher energy rating than all other
| orsrg {tcon +icon (IS 3y G, s B an T T T
: even 10% more than : combinations
1 ‘text “and then an ! . . . : ‘
: ‘lcon’ being provided : - R - N
| atthetwostages | % 0 20 40 60 80 100 Forall 56 fridges in the online store for the experiment the mean
R R ! rating was 3.39 (based on 13% at 4.5 and 11% at 4.0 for a total of
4.50 4.00 3.50 3.00 m25 24% at those ratings — plus 36% at 3.5, 25% at 3.0 and 16% at 2.5
— similar to the distribution found in the online market

The next figure shows findings that the simplified version of the Energy Rating
Label (the Energy Rating Icon) is generally understood

VIV 87% have seen A 48% say they will visit
%%%%N the bricks and mortar » NN%NN the website after
store label before seeing it on a label

Energy efficiency of product/ used to compare/Running cost

Medium energy saving/ mid range with normal use 22

The higher the stars the more energy efficient 20

It has a 3 1/2 star rating [out of 5] 12 Image would help pick an energy 88%

ENTTYe 2l 't has a 3 1/2 star rating [out of 6] 6 efficient fridge for my home

WIS Above standard/fairly energy efficient 9

Not very energy efficient /would not consider 8
4
2
7

Can easily understand what the image 0,
is telling me 846

Would use this image to compare 88%

| N refrigerators being considered
Cost of running/more stars is cheaper

It has an excellent energy rating
Other + Unsure

Reminds me to consider energy 0,
efficiency when deciding what to buy 89 A)

‘ WHICH ICON WORKS BEST...

| Preferred by 58% Preferred by 20%
0 0O O O O o o
R g N
like either
) and 18% RATING
246 kWh N didn’t know
Why did you choose with kWh? Why did you choose without kWh?
More information available to help decision-making Enough information available to help decision-making
Energy usage/allows comparison/calculating running costs 38 Energy efficiency rating /information allows comparison 6
Don't know what the numbers mean, need more a Don't know what the numbers mean, need more a3
information information
Easy to understand/ Clear information/looks good 3 Easy to understand/ Simpler/ Clear information/looks good 40
Confusing - too much information/unnecessary 1 Confusing/unnecessary 13
Don’t know/ other 3 Don’t know/ other 9 4
Other research findings can be seen in the full research report.
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